Not just fast... but FAIR food

What is “Fair Food™?: Fair Food is based on a simple, universal concept -
an honest day's pay for an honest day's work. Fair Food is food produced under the
guarantes thal certain minimum social criteria are met in its
production, including basic human and labor rights, like the right to a living wage,

overtime pay, and the right to organize without fear of retaliation. Examples of Fair Trade
goods include fair trade coffee and “sweal-free” apparl.

What's in it for Taco Bell?: Fair Trade adds value. According to a
Price Waterhouse Coopers study on retail marketing trends from October, 2001, entitied
‘Strong Growth Potential for the Fair Trade Market™

“Gonsumers want complete information about the producis they buy and guaraniees that workers
who manufacture them do so under decent conditions. In a broader senss, this frend indicates that
consumars... want to be able to select and consume products responsibly. Consumer criteria for
choasing products include food safaty and hygiene guarantess for products and environmental and
social adted value" (emphasis added)

That same study reporis that 90% of consumers questioned would “opt for a
Fair Trade product if you had the choice between two products of equal quality.” {graph)

w"lumr damand

"W g 1 e definiting of Far Trade it | s, woulkd pou persnsdy op: Ted i Faee Thada peodard
¥pou had the chokon beten e producs of squn! guaiy T

o= (e
| 1] ) wzcTees|
= L . SRR
Lo
kg 3,
L. g T i
] i e
o at L ¥ Ha, p ol Mo, it ot al o spmica
1 I8

TR T T T Munjuunteris Lamiar wah Fin Tiade

C{> [Traneform he desire o buy o & purcwass |

kg ) ni -
o saimehmar (FTIA  wlry Bher Fow Pol Crunacil Pl Ky o Pt Pl

The report concludes: “The rce is on for marketing these products, with all major retailers

seeking to take the leading positions on the issue." Staking a legitimate claim as the fast-
food indusiry's Fair Food leader would ensure Taco Bell brand protection from
attacks for sub-standard labar conditions in its supplier chains while enhancing its

brand image, especially among its target demographic — the vouth market.







